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Prerequisites:  None

Catalog Description (40 Word Limit):
An introductory course covering farm marketing strategies, futures markets, cash markets for livestock and grain, and general problems in pricing major agricultural commodities.
List the Major Course Segments (Units)                                    Contact Lt Hrs            Contact Lab Hrs

Introduction to Farm Marketing
  4
Futures Markets
15

Charting
  5

Options
  5

Price Analysis
  5

Cash Livestock Marketing
  3.5

	EVALUATION:
	Quizzes
	X
	Exams
	X
	Oral Pres.
	
	Papers
	

	
	Lab Work
	
	Projects
	X
	Comp Final
	X
	Other
	


Textbook:               Title:  
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6

Copyright Date:
2006
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Learning Outcomes
	
	
	Student will be able to:

	
	
	

	Introduction to Marketing
	4/0
	Review the scope of marketing and merchandising the production of farm commodities in the world today.

	
	
	

	Futures Markets
	15/0
	Discuss such concepts as trading limits, margins, margin calls, basis, technical analysis, and price limits.  A trading exercise is mandated for course credit.  Explain how the futures markets work is carried on using the Mercantile Exchange and Chicago Board of Trade as examples.

	
	
	

	Charting
	5/0
	Sketch charts of price performance.  Explain concepts such as support and resistance prices.

	
	
	

	Options
	5/0
	Relate buying and selling commodity options as a possible marketing tool for farmers.

	
	
	

	Price Analysis
	5/0
	Name charting patterns, then predict new prices made on a fundamental and technical basis.

	
	
	

	Cash Livestock Marketing
	3.5/0
	Discuss merchandising cattle and hogs to meat packers.  Review such concepts as shrink, weighing conditions and USDA grading for carcasses.


Course Outcomes:  At the successful completion of this course, students will be able to:

· Calculate basis and identify changes in basis.
· Calculate producer outcomes from short and long hedges.
· Calculate effective price resulting from using puts and calls as marketing tools.

