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	PREREQUISITES: 
	Must be taken concurrently with Marketing Internship


	Catalog Description (40 Word Limit): 
	Enables the student to participate in discussions

	relating to successful employment.  The student must complete a project relating to his/her job.

	This course must be taken concurrently with the Marketing Internship and is repeatable for credit.
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1
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	Major Course Segment

	Hours
	Learning Outcomes

	
	
	The student will be able to:



	A.
Applications / Résumés / Cover Letters
	
2
	1.    Gain insight into the tools necessary to obtain a job, specifically looking at the résumé, application, and interview.

	
	
	

	B.
Communication Skills
	
2
	1.
Develop professional writing skills
2.
Develop confident and professional oral communication skills.
.

	
	
	

	C.
Handling Conflict
	
2
	1.
Explain the sources of conflict in the workplace.
2.
Detail solutions for resolving workplace conflict.

	
	
	

	D.
Office Politics / Professional Appearance
	
1
	1.
Understand the “informal” organization structure and office “politics.”
2.
Appreciate the importance of the various relationships a manager is faced with, specifically those involving peers, customers, subordinates, and supervisors.


	
	
	

	E.
Internship Related Topics

	
6
	1.
Develop an understanding of the employer’s workplace (e.g., organizational structure, goals, strategy, products, etc.)
2.
Develop an understanding of the employer’s industry (major competitors, products, etc.)




	F.
Peer Relationships


	
1
	1.
Understand the importance of the various relationships a manager develops, specifically those involving peers, customers, subordinates, and supervisors.
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	Major Course Segment
	Hours
	Learning Outcomes

	G.
Time Management
	
1
	1.
Understand the importance of time management.
2.
Develop skills to boost productivity


	
	
	


Course Outcomes:  At the successful completion of this course, students will be able to:

· Professionally discuss the tasks and projects the student performs each week.

· Develop a report highlighting a challenging issue encountered during the internship and how it was resolved.

· Develop an updated and professional résumé and cover letter.
